
Marine Toys for Tots Founda1on 
 

Overview:  Marine Toys for Tots Founda1on, an IRS-recognized 501(c)(3) not-for-profit public 
charity is the fundraising, funding and support organiza1on for the U.S. Marine Corps Reserve 
Toys for Tots Program.  The Founda1on was created at the behest of the U.S. Marine Corps and 
provides support in accordance with a Memorandum of Understanding with the Commander, 
Marine Forces Reserve, who directs the U.S. Marine Corps Reserve Toys for Tots Program.  The 
Founda1on has supported Toys for Tots since 1991. 

Governance:  Marine Toys for Tots Founda1on is governed by a board of directors, all of whom 
are successful business leaders from throughout the na1on.  All directors served in the U.S. 
Marines.  The Founda1on’s professional staff is headquartered in the Cooper Center, which is 
located just outside the main gate of Marine Corps Base, Quan1co, about 35 miles south of 
Washington, DC. 

Produc1vity:  Over the years the Founda1on has supplemented local campaigns with tens of 
millions of toys valued at hundreds of millions of dollars.  Addi1onally, the Founda1on provides 
approximately one million dollars’ worth of promo1onal and support for local campaigns each 
year. 

Mission:  The mission of the Marine Toys for Tots Founda1on is to assist the U.S. Marine Corps 
in providing a tangible sign of hope to economically disadvantaged children at Christmas.  This 
assistance includes suppor1ng the U.S. Marine Corps Reserve Toys for Tots Program by raising 
funds to provide toys to supplement the collec1ons of local Toys for Tots campaigns, to provide 
promo1onal and support material, and defray the costs of conduc1ng annual Toys for Tots 
campaigns.  Other Founda1on support includes providing administra1ve, advisory, financial, 
logis1c and promo1onal support to local Toys for Tots Coordinators; managing funds raised and 
monies donated based on the use of Toys for Tots name or local providing other support the 
Marine Corps, as a federal agency, cannot provide; and conduc1ng public educa1on and 
informa1on programs about Toys for Tots that call the general public to ac1on in support of this 
patrio1c community ac1on program. 

Goal:  The primary goal of the Founda1on is the same as that of the overall Toys for Tots 
Program, i.e., to deliver, through a new toy at Christmas, a message of hope to less fortunate 
youngsters that will assist them in becoming a responsible, produc1ve, patrio1c ci1zens. 

Objec1ves:  The objec1ves of the Founda1on are the same as those of the overall Toy for Tots 
program, i.e., to help less fortunate children throughout the United States experience the joy of 
Christmas, to play an ac1ve role in the development of one of our na1on’s most valuable 
resources – our children; to unite all members of local communi1es in a common cause for 
three months each year during the annual toy collec1on and distribu1on campaign; and to 
contribute to improving communi1es in the future. 

Ac1vi1es:  The Founda1on engages in two categories of ac1vi1es:  Program Services and 
Support Services. 
  



Program Services 

Toy Distribu1on:  This is the process of obtaining and delivering toys to local Toys for Tots 
Coordinators and providing the support and assistance to these Coordinators needed to 
conduct effec1ve toy collec1on and distribu1on campaigns in their communi1es.  Toys are a 
combina1on of those purchased by the Founda1on and those donated by corpora1ons. 

Support of Local Coordinators:  This involves arranging the crea1on, publica1on, manufacture, 
and delivery of an array of promo1on and support materials for local Coordinators.  It includes 
managing all financial ma[ers for local Coordinators as well as upda1ng and publishing a 
manual for the conduct of local programs.  Concisely stated, the ac1vity encompasses providing 
a wide range of support to approximately 700 local Toys for Tots Coordinators and their support 
groups.  Today, there are nearly 25,000 Marine Corps League members, veteran Marines and 
volunteers involved in annual TFT campaigns. 

Educa1on:  The Founda1on conducts an annual public informa1on and educa1on campaign. 
This ac1vity is designed to give the general public a clear understanding of the benefits that 
accrue to individuals, communi1es and the na1on from Toys for Tots.  The campaign includes 
distribu1ng a series of news releases, distribu1ng TV and radio public service announcements, 
publishing newsle[ers, arranging media events and appearances, arranging for na1onal 
corpora1ons to incorporate informa1on about Toys for Tots into their paid adver1sements, 
conduc1ng special events, maintaining a website, and distribu1ng educa1onal material for Toys 
for Tots to the general public. 

Support Services 

Management and General Ac1vi1es:  This involves accomplishing the spectrum of business 
management ac1vi1es necessary to make an organiza1on efficient and effec1ve and to ensure 
the program and the Founda1on operate in compliance with IRS regula1ons, federal and state 
laws, and charitable standards. 

Fundraising:  The Founda1on pursues a range of fundraising projects each year.  Projects 
include na1onal corporate sponsors; a direct mail campaign; the Combined Federal Campaign, 
special events such as golf tournaments; and special projects such as “in memory of/in honor 
of” dona1ons and internet dona1ons. 


